
Cuppa For CANSA – National Cuppa For CANSA Week Photo Competition 
 

TERMS AND CONDTIONS 

 

The National Cuppa For CANSA Week Photo competition offers corporates countrywide 

the opportunity to be part of the “My Cuppa My Story” at their special Cuppa For 

CANSA events and post photos of their events. The Promoter reserves the right to 

request identity documents to confirm identity of the winners.  

 

The promotional competition is open to all South African residents who are over the 

age of 18 years and in possession of a valid identity document, except any director, 

member, partner, employee, agent or consultant of the Promoter, the marketing 

service providers or any person who directly or indirectly controls or is controlled by 

these entities, including their spouses, life partners, business partners or immediate family 

members. 

1. The promoter is The Cancer Association of South Africa (CANSA) 

2. This competition is open for the week, 2-9 August 2019 and ends midnight 12 

August 2019. Any entries received after the closing date will not be considered. 

3. Entry into the National Cuppa For CANSA Week Photo competition is free. 

4. Twelve (12) National Cuppa For CANSA Week photos will be selected and will 

receive a special “My Cuppa My Story” prize, winners will be announced on 17 

August 2019. The judges’ decision is final and no correspondence will be entered 

into. 

5. Participants will be required to be logged into Facebook and Like the Cancer 

Association of South Africa Facebook page.   

[https://www.facebook.com/CancerAssociationOfSouthAfrica] 

6. Participants will be required to send a Facebook Private Message to the Page 

itself with the following details: 

a. Contact telephone number during office hours for the period when 

winners will be contacted, i.e. 17 August 2019. 

b. Email address for further correspondence regarding the competition. 

c. An indication whether the participant wishes to subscribe to CANSA’s 

monthly e-newsletter and email address (if different email address from 

b.). 

7. Participants may only enter once.  

8. The Promoter reserves the right to request identity documents to confirm identity 

of the winners.  

9. Winners of the Prizes will be notified via the contact details provided by the winner 

in the Facebook message (used for entry of the competition) by sending the 

winners a Facebook private Message notifying them that they are a winner, where 

after the winners will be required to verify their details.  The Promoter (or their 

agent) will endeavour to contact the prize winner once every day for 7 

consecutive working days after their name is selected (via e-

mail/Facebook/phone).  If the prize winner cannot be contacted during this 

period, the prize will be forfeited and another winner will be selected in 

accordance with the rules.   

https://www.facebook.com/CancerAssociationOfSouthAfrica
https://www.facebook.com/CancerAssociationOfSouthAfrica


10. Prizes in the form of goods include delivery and winners will be required to provide 

the Promoter with a valid day time address to enable delivery. 

11. NOTE: Any attempt to use multiple e-mail or Facebook accounts or other tactics 

to enter or vote more than the stated limit may result in disqualification and all 

associated entries and/or votes will be void. Entries or votes generated by script, 

macro, bot, commercial contest subscription, incentives or other means not 

sponsored by the Promoter, vote-swapping sites, voting software, entering service 

sites or any other automated means and entries or votes by any means that 

subvert the entry/voting process or do not conform to the terms or spirit of these 

competition rules, will void the entry/votes and may disqualify the entrant. 

12. The Prize winners will be required to provide their names, ID numbers and contact 

details and to sign an acknowledgment of receipt of the prize. 

13. Participation in the promotional competition constitutes acceptance of the 

promotional competition rules and participants agree to abide by the rules.   

14. This promotion is in no way sponsored, endorsed or administered by, or associated 

with Facebook and the participants acknowledge that they are providing 

information to the Promoter and its agents only and not to Facebook. 

15. All entrants in this Competition release Facebook from all liabilities and claims 

arising out of or in connection with this competition and these terms and 

conditions.   

16. The Promoter assumes no liability whatsoever for any entry that has been omitted 

from participation for any reason whatsoever. The Promoter is not liable for any 

technical failures affecting participation in the competition. 

17. The Promoter reserves the right to delete any information uploaded by a 

participant which the Promoter, in its absolute discretion, believes is illegal, 

obscene, offensive or defamatory, or infringes the intellectual property rights of a 

third party, or is otherwise inappropriate for a campaign designed for mass 

audience entertainment.    

18. The winners could be required to be available by the organisers when required. 

Photos, video clips, etc may be taken for marketing purposes and may be used 

at the discretion of the organisers and will not be negotiable. No liability will be 

taken for use of photos, video clips or any other medium. 

19. The participant provides CANSA and its brand partners the rights to use, re-use, 

publish and republish any photography, video clips and or any other promotional 

material. 

20. By entering the competition on Facebook, you give CANSA and their brand 

partners (sponsors) permission to contact you.  

21. The organisers nor any of their associates and or any of their affiliations will be 

held liable for any damages, loss, injury, in any way whatsoever be it of an 

accidental nature, and or of gross negligence. The participant must make 

him/herself aware of the Terms and Conditions and agree to partake in the 

competition at their own risk. 

22. A copy of these Terms and Conditions can be found on CANSA’s Cuppa For 

CANSA website (http://cuppa.org.za/).  

23. The Promoter reserves the right to disqualify any claim if fraud or cheating is 

suspected, including without limitation, through the manipulation of code or 

otherwise frequently falsifying data. 

http://cuppa.org.za/


24. The Promoter shall not be responsible for any lost, damaged, delayed or 

electronically corrupt entries for any reason whatsoever.  Proof of sending will not 

be accepted as proof of receipt.   

25. All prizes are not exchangeable or transferrable.   

26. The names of the winners, once contacted, will be published on the CANSA 

websites and Facebook pages. 

27. The Promoter reserves the right to use the images taken of the winners for publicity 

purposes in any manner they deem fit, without further remuneration being made 

payable to the winners.  However, the winners have the right to object to these 

images being used by written notification to the Promoter at The Cancer 

Association of South Africa - Head Office, 26 Concorde Road West, Bedfordview, 

2008 via email to mscholtz@cansa.org.za  
28. The Promoter shall have the right to change or terminate the competition 

immediately and without notice.  In the event of such change or termination, all 

participants agree to waive any rights that they have in respect of this competition 

and acknowledge that they will have no recourse against the Promoter or its 

agents. 

29. Neither the Promoter, its brand partners, its associated companies, nor any 

directors, officers nor employees of such shall be liable for any loss or damage, 

whether direct, indirect, consequential nor otherwise arising from any cause 

whatsoever, which may be suffered by the participant. 

mailto:mscholtz@cansa.org.za

